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Modular template use cases 
 

Some existing use cases are newsletter articles, webinars and events. Partner 

emails also include tables and announcements in a more long-form style.  

 

Email 1  

eNewsletter: article list, banner image and various announcements 

 

  

http://stylecampaign.com/mobile/Riverbed/emails/eNewsletter.html
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Email 2  

Live Event: Housekeeping such as date and time, agenda and introduction copy 

 

 

 

 

 

 

http://stylecampaign.com/mobile/Riverbed/emails/LiveEvent.html


5 

 

Email 3  

Promo, e.g. download report: Copy, image and CTA button. 

 

 

 

 

 

 

http://stylecampaign.com/mobile/Riverbed/emails/promo.html
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Email 4 and 5 

Webinar: Title, copy, housekeeping, speakers and CTA button. 

 

 

 

 

 

 

 

 

 

 

 
 

http://stylecampaign.com/mobile/Riverbed/emails/Webinar1.html
http://stylecampaign.com/mobile/Riverbed/emails/Webinar2.html
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Partner emails 
 

Email 6 

End of availability: Title, copy, tables 

 

 

 

http://app.riverbed.com/e/es.aspx?s=1155&e=134667&elq=2dc6426547b34aa587f8d6ed38df34df&elqaid=11104&elqat=1&elqTrackId=a3f7e17f726b44908459883aadfaa02e
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Email 7 

Partner announcement: Long-form copy 

 

 

 

http://now.eloqua.com/es.asp?s=1155&e=127917&elq=3f18ba79e69e438ba4105f4fa3b33948
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Email 8 

Partner price list update: Copy and bullet points with more levels of type 

hierarchy than above announcement. 

 

 

http://app.riverbed.com/e/es.aspx?s=1155&e=134892&elq=f08bff9aefd74194bb6d517f8711b0e0&elqaid=11138&elqat=1&elqTrackId=a3f7e17f726b44908459883aadfaa02e
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Email 9 

Partner promo: Copy and bullet points with a few levels of type hierarchy 

 

 

 

 

http://app.riverbed.com/e/es.aspx?s=1155&e=133143&elq=c1be2bd6c461414b8de80a35fc64daf7&elqaid=10915&elqat=1&elqTrackId=a3f7e17f726b44908459883aadfaa02e
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Email 10 

Partner webinar: Title, details and housekeeping also with a CTA button 
 

 

 

http://app.riverbed.com/e/es.aspx?s=1155&e=134757&elq=ac77bca292604efab4f27c9918b7a18c&elqaid=11096&elqat=1&elqTrackId=a3f7e17f726b44908459883aadfaa02e
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Proposed module list v1 
 

Below is our first draft for 21 modules all to be discussed. This list should give 

you some wiggle room from which to pick your final choices. We can talk through 

each module on a call when you‟re ready, and note down which you like (there 

also may be some I‟ve missed). 

 

The wireframes are not high fidelity, but very rough approximations. The details 

will be decided when we create the desktop and mobile mockups, which we 

present to you for feedback. The purpose of this document is to identify the 

modules and finalize a budget, not design the modules in any detail. 

 

You may want to tweak or add a module once you view the mock ups. Things 

become a lot easier to visualize at that stage in the process. But the initial 

module list and what we end with is usually very close. 

 

 

 

1.      Header with pre-header 

2.      Footer with social 

3.      Primary messaging with bullets and CTA 

4.      Fluid image 
 

5.      Background image with live text 

6.      Hero  

7.      Notification  

8.      Two column image top and text bottom 
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9.         Article 50/50 split         

10. Uneven spilt  

11. Two column list 

12. Article thumbnail  

13. Three column 

14. Four column 

15. Secondary article text only 

16. Event agenda 

17. Upcoming events 

18. Quote 

19. Two button action bar  

20. Social 

21. Table 
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Proposed modules  
 

Below is our first draft for the proposed modules: 

 

 

 

1 - Header with pre-header 

 

Descriptive pre-header text and online link 

 

Header 
 

 

 

 

As seen here: 

 

 

 

 

And here: 
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And here (something slightly different for Partner Program?): 
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2 – Footer with social 

 

 

Footer 
 

 

 

 

 

Currently seen here (want a more subtle footer): 

 

 

 

And here: 
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3 – Primary messaging with bullets and CTA (heading, sub-heading, 

body text, bullets, text links and CTA optional) 

 

 

 
 
 

Heading, body copy and bullets 
 

 

 

 

As seen here in webinar invite: 

 

         

CTA 
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As seen here in partner announcement (long-form copy): 
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4 – Standalone fluid image module  

 

 

 
 

Fluid Image 
 

 

As seen here: 

 

 

 

And here: 
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5 – Background image with live text overlay 

 

 

 
 

Background image with live text overlay 
 

 

As seen here: 

 

 

As seen here on the Riverbed website: 
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As seen here on the Riverbed website: 

 

 

Could recreate these banners with live text, though yes you have to be careful to 

keep the copy legible by the choosing right image (in this case dark): 
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6 – Hero (Image with text and CTA) 

 

 

As seen here: 

             

 

 

 

 

 

Title text 
and body copy 

 
 

 

 

 

 

CTA 
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And here: 
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Stacked for articles here: 
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7 – Notification 

 

 

 

 

Announcement: 

 

Title text 
& body copy (optional button) 
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Invite or social: 

 

 

New article: 

 



28 

 

 

8 – Two column image & text (articles / speakers/ video / events) 

 

  

 

text 

 

text 

 

 

As seen in: 
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9 – Article 50/50 split (text left image right or image left text right) 

 

 

 
 
 
 

 
 
 

Text 
 

 

 

As seen here: 
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10 – Uneven split (text with text, or text with image (left or right)  

 

 
 
 
 

Text 
 

 
 
 
 

 

Not sure if we have the width in email for this one more likely 50/50 text and text 

 
 
 
 

Text 
 

 
 
 
 

Text 
 

 

 

As seen on the Riverbed site: 
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11 - Two column list (articles / speakers) 

 

  

  

 

 

As seen in: 

 

 

            

Title text 
& body copy 

 

Title text 
& body copy 

 

Title text 
& body copy 

 

Title text 
& body copy 
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 12 – Article thumbnail  

 

 

 

 

As seen here with button: 

   

 

 

 

 

 

Title text 
Body copy and CTA 
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As seen here without button (Intro linked instead): 
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13 – 3 column image & text (can be used for video, speakers, or 

articles) e.g. combine with primary copy for webinar invite 

 

 

 

 

 

  

 

text 

 

text 

 

text 

 

 

As seen on the site with text only: 
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As seen in email with an image: 
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14 – 4 column image & text (webinar & event speakers or articles)  

 

    

 
 

Text 
 

 
 

Text 
 

 
 

Text 
 

 
 

Text 
 

 

 

As seen in: 
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15 – Text only articles and announcements 

 

 
 

Text only  
 
 

 

As seen here: 

 

 

And on the site here with some color behind it: 
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16 – Event agenda (multiple ideas) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

As seen in: 

 

text 

text 

text 

text 

text 

text 
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17 – Upcoming events 

 

 

 

As seen in with a small image: 

 

 

As seen in with text only and button: 

 

Title text and body copy 
 

CTA 
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18 – Quote / Tweet / News 

 

 

 

As seen on the site: 

 

 

Can be used for tweets and quotes: 

 

 

 

 

“Quote” 
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Can be more secondary than above (have choice to put color behind it): 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



51 

 

19 – Two button action bar  

 

 

 

 

As seen in partner email (could be buttons instead): 

 

 

 

Could be contact us and email us also which you have on the site. 

 

 

 

 

 

CTA CTA 
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Two button action bars from emails: 
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20 – Social module 

Make your social content a more active part of your newsletter, can be curated 

by hand doesn‟t have to be dynamic.  
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21 – Table 

 

As seen in Partner email: 

 
 

 

And on site: 
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Couple of tables we‟ve created for email: 
 

 
 

And here: 
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Notes 
 

1 – Can code up your buttons, will be rounded where supported and fallback to 

rectangles in e.g. desktop Outlook. 

 

2 – Can use Source Sans Pro (free Google web font) then fall back to Arial  

 

3 – Mentioned some elements of the Accellion email system felt a little oversized 

on the desktop. It‟s quite typical to go bigger on the desktop with text and buttons 

etc. so that it‟s somewhat legible in mobile clients that don‟t support responsive 

design (it‟s a „scalable‟ approach as it scales down well). Though we can come 

up with a more restrained type scale, and overall layout if preferred. 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.google.com/fonts/specimen/Source+Sans+Pro
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Pricing 

We base our responsive modular template estimates on the no. of different 

modules we're asked to produce. We charge a flat rate of $500 (US) per module. 

While some modules may be more complex than others, we figure it all evens out 

in the end. We have a minimum requirement of 10 modules; the exact number of 

modules varies from client to client but typically its 10—20 modules (the largest 

we‟ve built was ~35). 

 

$500 per responsive module includes project management, design, 

coding and QA: e.g. 10 modules = $5,000 

 

Deliverable 

One „Master‟ HTML file, along with any supporting image assets. QA is carried 

out on real devices in our lab, we also send along a Litmus preview. 

 

 

Revisions 

Two rounds of design revisions are included in the estimate. 

 

 

 

Timeframe 

Ten working days for the full first draft, showing the desktop and mobile views. 

Turnaround is three days for revisions, within 24hrs for small tweaks. Ten days 

once we have final design approval for coding and QA. 
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Optional 

 

Style Guides   

Pricing is dependent on the number of modules we document e.g. 10 or 20 and 

whether you want both a style and code guide. We can give you an estimate for 

different options once we have our final module list. 

 

1 – We can create different types of standardized email guides as an additional 

deliverable to the Master HTML. There are a few options: 

 

a) A style guide that is design focused similar to the website style guide but 

email specific, usually in PDF form.  

 

b) A module guide that is code focused, this breaks down each module and 

explains the code along with image sizes and character counts etc., 

usually online so you can see each module in action. 

 
c) Both together 

 
 

 

Sample emails 

We can build out some emails from the Master to get you up and running. 

 

 

Production support 

Three months of production and QA support – e.g. 20hrs per month – to help you 

transition over to the new system.  
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Next steps 
 

1 – Review this first draft 

1 – Call to discuss  

2 – After some back and forth we all decide on a final module list v2 or v3 

3 – Place that module list in a SOW with a timeframe (my estimate is 1month) 

4 – Mock up a few modules for review to make sure we‟re on the right track 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

Questions 

Email Anna Yeaman at anna@stylecampaign.com  

StyleCampaign     /    Los Angeles    /    tel: 818-762-8737    /    @stylecampaign    

http://www.stylecampaign.com/
http://twitter.com/stylecampaign

