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Modular template use cases 
 

Retailer announcements would be one off emails that are created for specific 

retailer announcements, store sales, private events etc. The flyers we use to 

input for these types of emails are almost always given to us by the retailer or 

restaurant, and for the time being we are just plopping them into a generic 

template to be sent out without any brand recognition or affiliation to the 

shopping center. 

 

The events modular would be focusing on information, announcements and 

happenings around the shopping center such as live music, farmers market, in-

store events or new product/menu launches etc. We would like to showcase 

more of the brand and style of each shopping center. 

 

Some examples of current emails: 

 

http://theshopsbuckheadatlanta.com/   

 

View email  /   View email   /   View email  

 

-- 

 

http://www.riveroaksdistrict.com/ 

 

View email  /   View email  /   View email 

 

 

 

 

 

http://theshopsbuckheadatlanta.com/
http://theshopsbuckheadatlanta.cmail19.com/t/ViewEmail/d/FEB2B7677759B940/5BF2258A557A3CB51C65CA3F48968C2E
http://theshopsbuckheadatlanta.cmail20.com/t/ViewEmail/d/FFEFEDE99C7B78DA/5BF2258A557A3CB51C65CA3F48968C2E
http://olivermcmillan.cmail19.com/t/ViewEmail/d/37D34D1C14A3C6FE/5BF2258A557A3CB51C65CA3F48968C2E
http://www.riveroaksdistrict.com/
http://stylecampaign.com/mobile/OM/rod.jpg
http://stylecampaign.com/mobile/OM/rod-2.jpg
http://stylecampaign.com/mobile/OM/rod-3.jpg
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Proposed module list v2 
 

Below is our second draft for 10 combined retail & events modules: 

 

 

1.         Header with pre-header 

2.         Header navigation 

3.         Hero with copy & CTA 

4.         2 column  
 

5.         30/70 split 

6.         Footer admin with social  

7.         Housekeeping footer  

8.         Shopping center/Individual store location 

9.         Background image with text overlay         

10. 50/50 split 
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Proposed modules v2 
 

Below is our second draft for the proposed modules: 

 

 

 

1 - Header with pre-header 

 

I’d keep social out of the header and place it in the footer; the vast majority of 

retailers do this now. Social icons generally don’t get that many clicks and are 

seen to clutter up the header. In the early days of social media they were placed 

in the header, but now that they are the norm they don’t need such prominence 

and customers expect to see them in the footer (like on websites). 

 

 

Descriptive pre-header text and online link 

 

Header 
 

 

 

As seen here: 
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Header needs to accommodate two logos: 
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2 - Header navigation  

 

I’m guessing you want header navigation rather than stacked footer navigation, 

as seen here ?  

 

 

 

navi   navi   navi 
 

 

 

 

As seen here: 

 

 

 

 

 

As seen here: 

 

 

https://view.e1.victoriassecret.com/?qs=07e00ca460ea2424156418e9ed92d5064490d64610c3cf861c78507df3e3d4e624432d8cf8699c290c36ff5022df40d3e22217c69fd0e7cc551b686f5e71c499bfdbb50d5d320339
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3 – Hero image with copy and CTA  

 

As seen here: 

 

 

 

 

Title text 
and body copy 

 
 

 

 

 

CTA 
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: 

 

 



11 

 

As seen here: 
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4 – Two column image top and text below 

 

  

 

text 

 

text 

 

 

As seen in:      
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As seen in:      

 

As seen in:      
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As seen in:      
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5 – 70/30 split (Text left image right or image left text right. Both = 2 modules, 

allowing you to alternate). 

 

 

 
 
 

Text 
 

 
 
 
 

 

 

As seen in: 
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6 – Footer admin with social 

 

 

Footer 
 

 

 

 

 

Currently seen here: 

 

 

 

As seen here: 
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7 – Housekeeping footer (misc. such as parking, mobile apps, returns, 

mobile text alerts, gift cards, valet, directory, customer service, registry or 

concierge etc.). 
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8 – Shopping center or individual store location 
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9 – Background image with live text overlay 

 

 

 
 

Background image with live text overlay 
 

 

 

 

As seen here: 
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As seen here: 

 

 

As seen here: 
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10 –50/50 split (text left image right or image left text right, both = 2 modules and 

allows you to alternate). 

 

 

 
 
 
 

 
 
 

Text 
 

 

 

As seen here: 
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Pricing 

We charge a flat rate of $500 (US) per module. While some modules may be 

more complex than others, we figure it all evens out in the end.  

e.g. 10 modules would total $5,000 

 

Deliverable 

One ‘Master’ HTML file, including any supporting image assets. QA is carried out 

on real devices in our lab, we also send along a Litmus preview. 

 

 

Revisions 

Two rounds of design revisions are included in the estimate. 

 

 

 

Timeframe 

Ten working days for the full first design draft. Turnaround is three days for 

revisions, within 24hrs for small tweaks. Two weeks once we have final design 

approval for coding and QA. 
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Next steps 
 

 

1 – Review this v2 draft 

2 – Call to discuss or send along feedback in an email. 

3 – If final draft, place module list in a SOW with a timeframe  

4 – Gather together branding materials e.g. style guide, logos and images. 

5 – Mock up a few modules for review to make sure we’re on the right track 

 

 

 

 

 

 

 

 

 

 

 

 

 

Questions 

Email Anna Yeaman at anna@stylecampaign.com  

StyleCampaign     /    Los Angeles    /    tel: 818-762-8737    /    @stylecampaign    

http://www.stylecampaign.com/
http://twitter.com/stylecampaign

