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ICAC redesign 

 
The goal is to redesign the modular email system for Irvine Company Apartment Communities 

(ICAC), which matches the style and branding of the new website. A breakdown of the current 

master template can be viewed here (~26 modules). 

 

The new website homepage is live, community desktop and mobile comps are also available. 

We‟ll also be referring some of the use cases seen in these frequent email templates: 

 

1. Multi-community prospect 

2. Single community prospect 

3. Resident 

4. Google Fiber availability email 

5. Google Fiber event email 

6. AT&T Fiber 

7. IT Upgrades 

8. Resident referral 

9. Parcel pending 

 

 

 

 

 

 

 

 

 

https://www.irvinecompanyapartments.com/
https://docs.google.com/presentation/d/178_W2p11Ft0x-K5xMBTAOK0me3VgQKV8QgrrLveLK8E/edit?invite=CPuV5ooG&ts=5d7bbd4f#slide=id.p
https://www.irvinecompanyapartments.com/
https://projects.invisionapp.com/share/JSX6PNV39ED
https://projects.invisionapp.com/share/VEX6PMNZYQX#/screens
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTA1ODIS1&r=Nzc1Nzg0MDE3ODU4S0&j=MTc2MDY1Mjc0MQS2&mt=1&rt=3
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTE5MTMS1&r=Nzc1Nzg0MDE3ODU4S0&j=MTc2MDY3MzY5NAS2&mt=1&rt=3
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTk1OTgS1&r=Nzc1NzgzOTE0MjIwS0&j=MTc2MDc5OTkwNgS2&mt=1&rt=3
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDE4MzM0MjcS1&r=Nzc1NzgzOTE0MjIwS0&j=MTcwMTcxODUzOAS2&mt=1&rt=3
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDIzNDI2NTIS1&r=MTAxNzE2NTQ4ODYxMgS2&j=MTc0MjUyMTA3OAS2&mt=1&rt=3
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDE4OTA4MTIS1&r=Nzc1NzgzOTE0MjIwS0&j=MTcwMjM2MDUwNAS2&mt=1&rt=3
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDE5NDc5MTYS1&r=Nzc1NzgzOTE0MjIwS0&j=MTcyMDU1MTA3OAS2&mt=1&rt=3
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDE4OTc0NjES1&r=Nzc1NzgzOTE0MjIwS0&j=MTcwMjQyOTI3NAS2&mt=1&rt=3
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDE3ODk5NzES1&r=Nzc1NzgzOTE0MjIwS0&j=MTcwMTIzMzMwNgS2&mt=1&rt=3
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The Irvine Company Apartment Communities (ICAC), email redesign will use the new brand 

fonts Gotham and Miller Display, and the following color palette: 

 

 

ICAC new color palette 

 

 

-------- 

 

 

ICAC new web fonts are Miller Display and Gotham 

 

https://www.irvinecompanyapartments.com/
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Proposed ICAC module list v1  

Below is our first draft module list, totaling 27 modules: 

 

1.   Header single logo 

2.   Header two logos 

3.   Header logo with resident login 

4.   Resident login 

5.   Text sub-header 

6.   Synergy headline 

7.   Announcement text 

8.   Hero centered with text 

9.   Hero left-aligned with text 

10.   Hero intersect with text 

11.   Hero image 

12.   Letter 

13.   Contact 

14.   One column icons 

15.   Two column icons 

16.   Two column text bullets 

17.   Grid 

18.    30/70 split 
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19.   Two column image and text 

20.    Icon and text 

21.   Text and mid-sized image 

22.   Image gallery 

23.   One perk 

24.   App store 

25.   Event 

26.   Shout-out box 

27.   Footer 
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Proposed ICAC modules detail v1 

Below we‟ll add more detail for each of the 27 modules: 

 
 

 

1. Header single logo 

   

******   Hidden white on white pre-header text   ****** 

 
Logo 

 

 

 

Current template: 

 

 

Single ICAC logo in header (above), usually used for multi-community emails e.g. Multi-community prospect 

 

 

 

Would swap logos out for individual community emails such as this single-community prospect 

 

 

 

 

 

 

 

 

http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTA1ODIS1&r=Nzc1Nzg0MDE3ODU4S0&j=MTc2MDY1Mjc0MQS2&mt=1&rt=3
http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTE5MTMS1&r=Nzc1Nzg0MDE3ODU4S0&j=MTc2MDY3MzY5NAS2&mt=1&rt=3
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As seen on the new ICAC site: 

 

 

Desktop full-width 

 

 

 

Desktop mid-width (similar to desktop email size) 

 

 

 

 

Mobile header 
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2. Header two logos 

 

 

******   Hidden white on white pre-header text   ****** 

 
Logo /   Logo 
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3. Header logo with resident login 

 

 

******   Hidden white on white pre-header text   ****** 

 
       Logo  

 

 

 

 

 

 

 

 

 

As seen in this resident email 

 

 

 

 

 

 

 

 

 

 

 

 

Login 

http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTk1OTgS1&r=Nzc1NzgzOTE0MjIwS0&j=MTc2MDc5OTkwNgS2&mt=1&rt=3
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4. Resident login 

 

The „Email redesign project‟ doc mentions, “Consider adding a module specific to the resident 

portal, which could be used as an alternative to having it in the navigation.”  

 

 

 
  Text 

 

Or 

 

 
Text 

 
 

 
 

 

 

 

 

Above the login header from a recent template, and below from the old website: 

 

 

Login 

Login 
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5. Text sub-header 

 

 

  Community name                                                     Text link or links 
 

 

 

 

On the new website communities are indicated by a text header (full-width above) 

 

 

Email would be narrower so you‟d only have 1-3 links (link could be resident login for instance) 

 

 

On mobile link is orange 

 

You could possibly combine this module with the single logo header (like below) to indicate a 

specific community, not sure if branding would stand up on its own without the logo. 

 

.  
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6. Synergy headline (maybe?) 

 

 
Text 

Sub-text 
 

 

 

Synergy headline (maybe keep): 

 

 

This might be covered by other modules; we‟ll keep it in just in case and see. 
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7. Announcement text  

 

 

  EYEBROW TEXT IN CAPS   
 

  Announcement text H1 
 
  One sentence of body copy 

 

 

 

Hero text: H1 with smaller eyebrow text above. Place above (or below) any hero module. Used 

on the new website on its own, or with short body copy. 
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8 – Hero centered with text 

 

 

 

 

 

 

Title text 
and body copy 

 
 
 

 

 

 

 

Current template (Image, Text and CTA): 

 

 

CTA Phone 
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Current template (Image, Text and two CTAs): 

 

 

 

 

Or  

 

 

 

It‟s common to see a centered hero, followed by left-aligned single-column modules like in your 

multi-community prospect email  

 

 

 

 

 

 

http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTA1ODIS1&r=Nzc1Nzg0MDE3ODU4S0&j=MTc2MDY1Mjc0MQS2&mt=1&rt=3
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9 – Hero left-aligned with text 

 

 

 

 

 

 

   Title text 
   Optional listing info 
   body copy (or bullets) 

 
 
 

 

 

On the new site there are community modules similar to this multi-community prospect email: 

 

 

CTA 

http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTA1ODIS1&r=Nzc1Nzg0MDE3ODU4S0&j=MTc2MDY1Mjc0MQS2&mt=1&rt=3
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New website: 

    

 

This community module is from the new website homepage. If you scale the home page down 

mid-way between desktop to mobile, you get a feel for the email width. Note you might also 

want a version with bullets in place of body copy. 
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Above is a slightly different version of a left-aligned module, from the new site. More of a 

general use module than a listing. This left-aligned module could be used as a hero or 

secondary module. You could place announcement text, or a centered hero above it. 
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10 – Hero intersect with text 

 

 

 

 
 

 

 

 

 

 

 

 

 

Current template: 

 

 

 

 

The text box intersects with the image above it, as seen in this multi-community prospect email 

 

 

 

 

Title 

Body copy 

CTA 

http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTA1ODIS1&r=Nzc1Nzg0MDE3ODU4S0&j=MTc2MDY1Mjc0MQS2&mt=1&rt=3


21 
 

As seen here on the new ICAC homepage: 
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11 – Hero image 

 

 
 
 
 
 
 
 

 
 
 
 
 
 

 
Links optional 

 

 

As seen in this frequently used email: 

 

 

 

 

 

 

 

 

http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTE5MTMS1&r=Nzc1Nzg0MDE3ODU4S0&j=MTc2MDY3MzY5NAS2&mt=1&rt=3
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As seen on the new site, with optional links that can be taken out if needed: 

 

 

Some additional icons that could be swapped out e.g. Floor Plans or map: 

 

 

 

Community map from new site mocks: 
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12 – Letter 

 

 
 
 

Heading, body copy, bullets and CTA (+ phone option) 
 

 

 

 

As seen in the current templates: 
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As seen in the current templates: 
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And on the new website: 
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13 – Contact  

 

 

 

 

 

 

 

 

Current template: 

 

 

New site two buttons: 

 

 

New site icon and text, with button: 

 

 

CTA CTA 

Icon CTA Text e.g. phone no. 
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Would design module using the phone icon, but this could be replaced with alternative icons: 
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14 – One column icons  

 

  
 Longer descriptive body  text 
 

  
Longer descriptive body text  
 

   
Longer descriptive body text 
 

 

 

Current template: 
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Example of a one column icon list from brooklinen: 
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15 – Two column icons  

 

  
 Short header  text 
 

  
 Short header  text 
 

   
Short header  text 

  
 Short header  text 
 

 
Short header  text 

  
 Short header  text 
 

 

 

 

New website: 
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New website: 

 

 

The new website sometimes combines two column icons, with a secondary one column bullets 

module underneath. Using icons for all the features would take up a lot of space (the website 

seems to favor three lines), you don‟t want a whole page of them. This gives you a lot of 

information but it‟s still scanable. We could add an optional one-column bullets to this module. 

 

 

 

 

 

 

 

 



33 
 

16 - Two column text bullets  

 

 
. text 
 

 
. text 
 

. text 
 
. text 
 

. text 
 
. text 
 

 

I don‟t think there was a two column bullets module in the old build; you‟ve been using one-col: 

 

 

 

 

New website (these are links): 
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New website (drops to one-column on mobile): 

 

 

Two column bullets could also be styled in a more traditional way; this is from the VOI website: 

 

 

 

 

My sense is that you could list more features using traditional bullets. Any more than three 

deep, and the orange links could become a bit too much. Though I do like the links, they are 

quite eye-catching and useful if you did want people to click through. 
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17 – Grid 

 

 
 
 
 

 
 
 

Title, body copy and CTA 
 

 
 
 

  Title, body copy and CTA 
 

 

 

Current template (needs taller image): 
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New website (keep in mind emails aren‟t as wide as this): 
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New website 60/40 (showing most in-demand features) less copy & taller images: 
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You may prefer a 50/50 checkerboard, as seen in the ICAC resident email below: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://links.apts.irvinecompany.com/servlet/MailView?ms=NDI0NTk1OTgS1&r=Nzc1NzgzOTE0MjIwS0&j=MTc2MDc5OTkwNgS2&mt=1&rt=3
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18 – 30/70 split  

 

 
 
 
 
 

 

 
 

  Title  
  & listing 

 

 

Current template (image left / text right): 

 

 

New site: 
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New site: 

 

 

From the email redesign doc (30/70 module with buttons and icons underneath): 

 

 

 

 

In your design notes you mention, „Use of icons alongside a button, so there are options for click 

engagement.‟ This is something we can explore in more detail once we get into the design 

comps. Some of the icons from the new site that we could use (map, List, Floor Plans): 
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19 – Two column image and text 

 

 

 

 

 

 

 

 

Text 

CTA 

 

 

 

Text 

CTA 

 

 

 

 

 

Current template: 
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New site (general purpose title and body copy 2-col): 

 

 

New site: 
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New site (floor plan listings 2-col): 

 

 

A version below left that uses bullets, 2-col drops to one on mobile (right): 
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20 – Icon and text 

 

 

 

 

 

 

 

 

 

 

 

Title 

Body copy 

CTA 



45 
 

 

 

Can also use this module for offers etc. like below: 
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21 – Text and mid-sized image 

 

 

Title and body text 

 

 

 

 

 

 

 

Old and new VOI module below (often used for maps and floor plans) the image is smaller than 

a hero image – secondary – not full-width (~60%): 

 

        

CTA 
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22 – Image gallery (no text)  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Some sort of grouping of an image-only grid, will need to be explored through design comps. 
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Hero image / two column image / hero image from the new website: 
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Square image grid from Paravel (can then double up for sharing Instagram content): 
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Single column image grid from Urban Outfitters, note how the occasional image is 

narrower. Mixing up image dimensions, and asymmetrical grids are popular right now. 
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23 – One perk 

 

 
 
 
 
 
 

 
 
 

 
Sub-copy (body) Lorum Ipsum Dolor Amit XX% off 

 

 

 

One perk module from the old build, (now an image rather than logo): 
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24 – App store  

 

 
 
  Text 

 

 

 

A reimaging of this app download module: 

 

 

 

 

Yelp app module: 
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25 – Event 

 

From the project notes, „A module that noticeably is meant as event details for emails about 

resident events, such as Google Fiber.‟ 

 

 

 

 

 

http://links.apts.irvinecompany.com/servlet/MailView?ms=NDIzNDI2NTIS1&r=MTAxNzE2NTQ4ODYxMgS2&j=MTc0MjUyMTA3OAS2&mt=1&rt=3
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Example of an event module from the below Google invite email. It‟s placed above a letter 

module here, but it could go anywhere: 
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Another example of an events module, this one from BounceX: 
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Example of a multi-events module, e.g. virtual events happening this month: 
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26 – Shout out box 

 

 

 

 

 

Litmus email with purple „Pro tip‟ shout out box: 

 

Text only colored box for special offers, it can sometimes be narrower 

than other modules so it differentiates itself. 
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Hotel email template, with a narrow blue shout-out box (above). 
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27 – Footer 

 

 

Address, links, social and logo 

 

 

        

 

 

Current template includes logo, address, and links (privacy & unsubscribe), social and small 

print: 

 

 

 

 

We would keep the blue and white footer styling. From the design notes, „The footer should be 

the dark blue with white font, similar to how the website is linked out. Include Instagram, FB and 

LinkedIn icons.‟  

Logo 
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New website: 

 

 

 

 

In your notes you mention, „Fair housing logo needs to be in the main module of every email we 

deploy‟. Is it possible to explore having the fair housing logo as part of the permanent structure 

of the template instead e.g. in the header, footer or optionally its own module (can maybe 

repurpose other modules), that way it‟s easier to manage. 
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As seen in recent email templates: 

 

 

 

As seen in the footer of the new site redesign: 

 

I would try something similar to the new website (above), and have the footer in two parts. The 

blue footer for more primary footer content, then a white block below for small print and the fair 

housing logo.  
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Pricing 

We charge a flat rate of $500 (US) per responsive module. While some modules may be more 

complex than others, we figure it all evens out in the end.  

The number of modules varies from project to project. You can set a module budget upfront, or 

we can go a few rounds with the module list and see where we end up. Ultimately a flat rate per 

module puts the budget in your hands. 

 

ICAC responsive modular system v1:  

Based on this assessment, we are estimating 27 modules: cost of $13,500 

The module price includes project management, documentation, design, coding and QA 

 

Deliverable: 

ICAC modular email system HTML, along with any supporting image assets. QA is carried out 

on real devices in our lab, we‟ll also send along a Litmus preview. 

 

 

 

Next Steps: 

 

1 – Review this v1 module draft 

2 – Email along any feedback or questions to Anna Yeaman anna@stylecampaign.com  

 

3 – If needed we‟ll create a module list v2 

4 – Create a partial design comp of a few modules for review 

  

mailto:anna@stylecampaign.com

