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Retail email proposed module list v1 
 

Below is our v1 draft for 23 modules 

 

1 – Reworked location module 

2 – Simplified location module 

3 – Top navigation 

4 – One column footer 

5 – Two column footer 

6 – Footer navigation stacked 

7 – Stacked banner with title 

8 – Special offer call out box 

9 – 30/70 split  

10, 11 &12 – Mondrian grid 

13 – Product hero intersect 

14 – Overlap image left 

15 – Overlap image right 

16 – Events hero 
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17 – Simplified hero 

 

---- Ideas for optional modules ---- 

 

18 – Two column products 

19 – Text only centered intro 

20 – 50/50 deep 

21 – Split grid 

22 – Instagram 

23 – Minimal product 
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Proposed retail modules detail v1 
 

 

1 – Reworked location module 

 

 

 

Same information as below but new layout, consider how it looks with multiple 

locations stacked. Most clicks are on the Map icon, make it bigger. 

 

 

 

 

 

Store, address, phone, hours 
and location in center.  

 

Map  
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2 – Simplified location module 

 

 

 

 

What is the minimum amount of info it needs? Store name, address and location. 

Do we need to spell out the address and location in the email or just link to it? 

 

 

 

 

 

 

 

 

 

 

 

 

 
Store, address and location.  

 

Map  
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3 – Top navigation 

 

 

 

1   2   3  links 
 

 

 

 

 

As seen here: 

 

 

 

Kirra and I spoke of keeping the option for a top navigation, as some retailers 

with footer navigation still use a top navi. E.g. Target has 3 small links in header 

and 8 in the footer. Maybe reduce the current navi from five to three links, and 

make text lowercase so it’s more subtle.  
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4 – One column Footer 

 

 

 
Footer 

 

 

 

 

 

As seen here: 
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5 – Two column Footer 

 

 

 

 

Footer 

 
 

 

 

 

Footer 

 

 

Can use for various purposes if you have a selection of icons. 

 

 

 

 

 

As seen here: 
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As seen here: 

 

 

 

See a variation on this which is the 2x2 grid: 
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6 – Footer navigation stacked (4 deep) 

 

 

0    Navigation  
 

 
0   Navigation  

 

 
0   Navigation  

 

 
0   Navigation 

 

 

As seen here: 
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7 – Stacked banner with title 

 

 

 
 

Fluid Image with header text 
 

 

 

As seen here: 

 

 

 

Current banners too thin on mobile, and add some title text to make them look 

less like ads. 
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8 – Special offer call out box 

 

 

 
 

15% OFF 
 
 

 

 

 

 

As seen here in green: 

 

 

CTA 
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9 – 30/70 split 

 

 

 
 
 
 

Text 
 

 
 
 
 

 

 

As seen here: 
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10, 11 and 12 Mondrian grid  

 

3 modules: title, image left and text right, single column image and text left and 

image right. 

 

Title 

 

 
 
 
 

 
 
 

Text 
 

 

 
 
 

 

 

 
 
 

Text 
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As seen here: 
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13 – Product hero intersect 

 

As seen here: 

 

As seen here: 

 

 

 

 

 
 

 

 

 

 

Title text 
Body copy 

 

CTA 
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14 – Overlap image left 

 

 
 
 

 

 

 

 

As seen here: 

 

Title and one CTA 
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15 – Overlap image right 

 

 
 
 

 

 

 

As seen here: 

 

Title and one CTA 
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As seen here but not as deep: 
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16 – Events hero  

 

 
 
 

When and where etc. 
 

 

 

 

As seen here 

 

CTA 
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17 – Simplified hero  

 

See slide 8 in Kirra’s deck, currently looks like: 

 

 

 

 

 

 

 

 

Title text 
and body copy 
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Simplified hero modules: 
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---- Ideas for optional modules ---- 

18 – Two column products 

 

  

 

text 

 

text 

 

 

I noticed you recently sent out a personal stylist email featuring, “Sara’s picks” 

showcasing products from different stores this would work for that.  

 

As seen in:      

 



31 

 

 

As seen in:      

 

 

 

 

Also often see three or four column versions: 
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19 – Text only centered intro 

 

 

 

 
H1 Title 

Body copy goes here 
Text links or CTA button 

 
 

 

 

 

As seen in: 
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As seen in: 
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As seen in: 

 

 

 

 

As seen in: 
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20 – 50/50 deep 

 

 

 
 
 
 

 
 
 

 
 

Text 
 

 

 

As seen here: 
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As seen here (would also allow for brand colors): 
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21 – Split grid (product shots mixed with hero shot) 

 

As seen in: 
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As seen in: 
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As seen in: 

 

 

 

As seen in: 
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22 – Instagram:  

 

Title text  
 

 
 
 
 

 
 
 
 

  

 

 

 

 

 

As seen here: 

 

CTA 
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Feature some of your Instagram content, need square image modules for it.  
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23 – Minimal product:  

 

 

Nike and Harrods do this really well; they have product shots sometimes 

arranged asymmetrically with a small amount of live text just giving a description 

or even just a shop now button.  

 

 

 

 

 

 

 

 

 

 

 

Small line text or just button 
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Just the button here is live text top part an image. 
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Pricing 

We charge a flat rate of $500 (US) per responsive module. While some modules 

may be more complex than others, we figure it all evens out in the end.  

$500 per responsive module:  

17 basic retail modules = $8,500 US    

23 retail modules (includes extra modules) = $11,500 US    

 

 

 

Next steps  
 

1.  Review the retail modules proposed in this v1 draft, and then create a v2 

doc with final module selection. 

 

 
 

 

 

 

 

 

Questions 

Email Anna Yeaman at anna@stylecampaign.com  

StyleCampaign     /    Los Angeles    /    tel: 818-762-8737    /    @stylecampaign    

http://www.stylecampaign.com/
http://twitter.com/stylecampaign

