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Audience 

 

Readers will view these emails primarily on mobile - 60% - this differs from the 

Office and Retail builds which had large desktop Outlook audiences. For this 

project we need to go with a narrower width, and keep the design as clean and 

pared down as possible.  

 

 

 

Two systems 

 

The goal is to create two modular email systems, one for Villages of Irvine (VOI) 

and one for Irvine Pacific (IP), which matches the look and feel of the two 

websites. After reviewing the typography it was decided that two distinct systems 

is the best approach, in order to take advantage of the brand fonts.  

 

 

 

VOI and IP websites 

 

 

 

https://www.villagesofirvine.com/
https://www.irvinepacific.com/
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Proposed VOI module list v2  

 

Below is our module list draft v2, totaling 20 modules for VOI: 

 

 

1.         Header with logo and navigation 

2.         Hero image one 

3.         Hero image two (intersect) 
 

4.         List 
 

5.         Two column 
 

6.         50 / 50 split 
 

7.         70 / 30 split  

8.         Map / Floor plan hero   

9.         Standalone fluid image  

10. Creative image grid 

11. 2-column bullet list 

12. Primary messaging 

13. 50 / 50 grid  

14. Amenities table 

15. Two button action bar 

16. Two column sales office 
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17. VOI blog header 

18. Slogan 

19. Social and water conservation 

20. Footer legal 
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Proposed VOI modules detail v2 
 

Below is our module list draft v2 for VOI, totaling 20 modules: 

 

 

 

1 – Header with logo and navigation  

 

Descriptive pre-header text and online link 

 

Logo 

 

 

As seen here: 

 

 

VOI often places the neighborhood logo at the top 

 

 

 

 

With VOI logo in header 
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Multiple tab navigation under logo 

 

 

navi   navi   navi 
 

 

 

As seen here on the VOI site: 

 

 

 

 

As seen here from a VOI email: 
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2 – Hero image one (Standalone image with text and CTA below) 

 

 

As seen here: 

   

 

 

Title text 
and body copy 

 
 

 

 

 

CTA 
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10 
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3 – Hero image two (Intersect) 

 

As seen here with „The Plaza‟ in live text (can also be a logo): 

 

 

 

 

 

 
 

 

 

 

 

Title text 
Body copy 

 

CTA 
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What we did for retail with sub-branding under hero image: 

 

 

 

Would be narrower than previous builds: 
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4 – List  

 

As seen here: 

  

 
Title and body copy 

 
  Copy                                                                                                         >>> 

 
  Copy                                                                                                         >>> 

 
  Copy                                                                                                         >>> 

 
  Copy                                                                                                         >>> 
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Instead of: 
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5 – Two column  

 

  

 

text 

 

text 

 

 

As seen in: 
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6 – 50/50 split (image left and text right) 

 

 
 
 
 

 
 
 

Title, body copy and CTA. 
 

 

 

As seen here: 
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7 – 70/30 split  

 

 
 
 

Title and CTA 
 

 
 
 
 

 

 

 

As seen here in Office: 
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As seen here map image and link to view online : 

 

 

https://www.villagesofirvine.com/villages-neighborhoods/portola-springs/village-map/
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8 – Map / floor plan hero 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Title name of Village 

Village map 

View map 
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As seen here: 

 

 

Map image smaller than hero image – secondary - not full-width (~50%): 
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9 – Standalone fluid image 

 

This can be combined with any copy module, it will have a live text sub-title under 

the image so can be also used on its own or stacked. 

 

 

 

 
Sub-title 

 

 

As seen on VOI site: 
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10 – Creative image grid:  This doesn‟t have to be Instagram specific, just a 

creative arrangement of grouped images and no live text over the top. 

 

Title text 
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On the VOI site under, „Village Living‟ Instagram feed: 
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Multi-purpose image grid, like Mondrian for office but no live text on top. 
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11 - Two column bullet list  

 

  

  

 

As seen in: 

 

 

 

Bullet and copy 
 

Bullet and copy 
 

Bullet and copy 
 

Bullet and copy 
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12 – Primary messaging with body copy and CTA 

 

 

 
 
 

Heading, body copy and button and bullets 
 

 

 

 

 

 

And: 

 

 

 

 

CTA 
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13 – 50/50 grid (left and right) 

 

 
 
 
 

 
 
 

Title, body copy and CTA. 
 

 
 
 
 

Title, body copy and CTA. 
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14 – Amenities table  

 

 

 

As seen in: 

 

 

 

 

 

 

 

 

Feature table 
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Neighborhood amenities and features on VOI site: 
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15 – Two button action bar  

 

 

 

 

 

Two button action bars for broker contacts: 

 

 

 

 

 

 

 

 

 

 

CTA CTA 
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16 – Two column sales office  

 

 

 
 

Title text 
 

  

  

 

 

 

As seen on VOI site: 

 

 

 

 

Sub-title 
Copy 

 

Sub-title 
Copy 

 

Sub-title 
Copy 

 

Sub-title 
Copy 
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As seen in Office: 
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17 – VOI blog header  

 

As seen on VOI site (full width header logo): 

 

 

As seen on VOI blog dedicated email (full width header logo): 

 

 

 
 

Copy goes here 

 

 

 

Explore blog 
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18 –Slogan (live text) 

 

 

 

 

As seen on the VOI site: 

 

 

 

 

 

Could also be used for, „Brokers Welcome‟ as its live text: 

 

 

 

 

 

 

As seen in Office: 

 

 

 

 

VOI slogan 
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19 – Social icons and water conservation 

 

 

 

        

 

 

 

 

As seen on VOI site 

          

 

 

 

 

 

 

 

 

Some copy about water conservation goes here 

        

 

 

 

 

As seen on VOI site 
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20 – Footer legal with VOI logo 

 

 

 

 

As seen on the site: 

 

 

 

Legal footer 
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See how Nike‟s emails have a lot going on in their footer but keep it clean: 

: 
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Scale the VOI site down and see they have something similar to Nike, a „mega-

footer‟ that you can add and subtract sections from as needed: 
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Proposed IP module list v2 

 

Below is our IP module list draft v2, totaling 21 modules: 

 

 

1.         Header with logo and navigation  

2.         Residence hero 

3.         Neighborhood hero 

4.         Map / floor plan hero 
 

5.         Video / 360 / floor plan hero 
 

6.         Two column 
 

7.         Three column 
 

8.         Text with sub-brand logo 

9.         Notification   

10. Two column bullet list 

11. Quote or Tweet 

12. Image grid  

13. 50 / 50 grid 

14. Two button action bar 

15. Multi-purpose primary messaging  

16. Numbered process 
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17. Call-out box 

18. Standalone fluid image 

19. Split header image  

20. Social and water conservation  

21. Footer legal 
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Proposed IP modules detail v2 
 

Below is our module list draft v2, totaling 21 modules for IP: 

 

 

 

1 – Header with logo and navigation  

 

Descriptive pre-header text and online link 

 

Logo 

 

 

 

As seen here: 

 

 

IP logo tends to stay in header 
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Multiple tab navigation  

 

 

navi   navi   navi 
 

 

 

As seen here on the VOI site: 
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2 – Residence hero 

 

As seen here in IP email: 

 

 

 

Title text 
and body copy 

 
 

 

 

 

CTA 
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  As seen here on IP site (lists residence features): 
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3 – Neighborhood hero 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

     Title text 
     and body copy 
 
 

CTA 
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As seen here on IP site (Neighborhood overview): 
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4 – Map / floor plan 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Title  

Body copy 

View map 



51 

 

As seen here on IP site (with smaller image that‟s secondary): 
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5 – Video / 360 / floor plan hero 

 

Image not full-width, like map module image should be secondary: 

 

Title 
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6 – Two column  

 

  

 

title 

 

title 

 

As seen in (instead of listing all the details): 
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See, „Residence two‟ and Residence Three‟ boxes below: 

 

 

On IP site there‟s a 3-col simple multi-residence listing (without all the features): 
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7 – Three column  

 

 

 

 

 

  

 

text 

 

text 

 

text 

 

 

As seen in:

 

 

Imagine the logos as the image: 
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8 – Text with sub-brand logo  

 

 
 
 
 

 
 
 

Title 
 

 
 

 
Copy and CTA 

 
 

 
 

 

As seen in (imagine e.g. Avalon logo instead of photo): 
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9 – Notification  

 

 

 

As seen in Office: 

 

Title text 
& CTA 
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As seen on the IP site: 
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10 - Two column bullet list  

 

  

  

 

 

As seen on IP site: 

 

 

 

 

 

 

 

 

 

Bullet and copy 
 

Bullet and copy 
 

Bullet and copy 
 

Bullet and copy 
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As seen in Office template: 
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11 – Quote or Tweet  

 

 

 

As seen on the IP site: 

 

Can be used for tweets also by replacing “ image with Twitter icon: 

 

“Quote” 
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12 – Image grid (Pinterest or other) 

 

As seen on the IP site: 
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Pinterest emails are a great source of inspiration here.  
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This grid of images can be used to showcase multiple images for any purpose; 

multiple concepts from the design center to village living. 
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13 – 50/50 grid (left and right) 

 

 
 
 
 

 
 
 

Title, body copy and CTA. 
 

 
 
 
 

Title, body copy and CTA. 
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69 

 

14 – Two button action bar  

 

 

 

 

 

Two or one button action bar as seen in Office and retail: 

 

 

 

CTA CTA 
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15 – Multi-purpose primary messaging 

 

 

 
 
 

Heading, body copy and button and bullets 
 

 

 

 

 

 

And: 

 

 

 

 

CTA 



71 

 

On IP site: 

 

 

 

Office template: 
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16 – Numbered process  

 

Design center welcome and customer care both need step-by-step directions: 
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Step by step module with numbers: 
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17– Call out box  

 

 

 

 

 

 

 

 

As seen in password resent email: 

 

 

 

Username: xxxxxx 

Password:  xxxxxx 

 

 
CTA 
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Call-out box – centered, not full-width with CTA -  nice for short call-out boxes 

like password reset above: 
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18 – Standalone fluid image  

This can be combined with any copy module, it will have a live text sub-title under 

the image so can be also used on its own or stacked. 

 

 

 

Sub-title 
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19 – Spilt header image (stacks on mobile). 

These can be combined with any copy module or on its own. 

 

  

Sub-title Sub-title 

 

As seen in IP emails: 
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As seen in Retail email, (stacks on mobile): 
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20 – Social and water conservation 

 

 

 

 

        

 

 

 

As seen on the IP site: 

 

 

 

 

 

 

 

 

Some copy about water conservation goes here 

        

 

 

 

As seen on IP site 

 

 



82 

 

21 – Footer legal  

 

 

 

 

As seen on the site. We could use the button for the Privacy Policy update, then 

a list for various other links with small print and VOI logo not seen underneath: 

 

 

Legal footer 
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Looks like this spread out on desktop: 
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Proposed scalable Gmail module list v2 

 

The Gmail build is a fixed-width, narrow template with standard fonts. We want to 

keep it simple, one or two columns maximum so its scales down well.  

 

Below is our module list v2 draft, totaling 7 modules for the Gmail build:  

 

 

1.         Header with pre-header and logo  

2.         Hero (Image, body and CTA) 

3.         Two column (Image top, text below) 

4.         Primary messaging 

5.         50 / 50 (Image left) 
 

6.         Social and water conservation 
 

7.         Footer legal 
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Proposed scalable Gmail module list detail v2 

Below is our module list draft v2 detail, totaling 7 modules for the Gmail build:  

 

 

1 – Header with pre-header and logo  

 

Descriptive pre-header text and online link 

 

Logo 

 

 

As seen here: 

 

 

VOI often places the neighborhood logo at the top 

 

 

 

 

 

With VOI logo in header 
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2 – Hero image one (Standalone image with text and CTA below) 

 

 

As seen here: 

   

 

 

Title text 
and body copy 

 
 

 

 

 

CTA 



87 

 

3 – Two column  

 

  

 

text 

 

text 

 

 

As seen in: 
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4 – Primary messaging 

 

 

 
 
 

Heading, body copy and button and bullets 
 

 

 

 

 

Office template: 

 

CTA 
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5 – 50 / 50 split (image left and text right) 

 

 
 
 
 

 
 
 

Title, body copy and CTA. 
 

 

 

As seen here: 
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6 – Social icons and water conservation 

 

 

 

        

 

 

 

 

As seen on VOI site 

          

 

 

 

 

 

 

 

 

Some copy about water conservation goes here 

        

 

 

 

 

As seen on VOI site 
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7 – Footer legal with VOI logo 

 

 

 

 

As seen on the site: 

 

 

 

Legal footer 
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Pricing 

We charge a flat rate of $500 (US) per responsive module and $400 scalable. 

While some modules may be more complex than others, we figure it all evens out 

in the end.  

The number of modules varies from project to project. You can set a module 

budget upfront, or we can go a few rounds with the module list and see where we 

end up. Ultimately a flat rate per module puts the budget in your hands. 

 

VOI responsive modular system v2:  

Based off of this assessment, we are estimating 20 modules: cost of $10,000. 

 

IP responsive modular system v2:  

Based off of this assessment, we are estimating 21 modules: cost of $10,500. 

 

Scalable Gmail modular system v2:   

Based off of this assessment, we are estimating 7 modules: cost of $2,800 

 

 

The module price includes project management, documentation, design, coding 

and QA 
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Deliverable 

Three Master HTML systems; one each for VOI, IP and Gmail along with any 

supporting image assets. QA is carried out on real devices in our lab, we also 

send along a Litmus preview. 

 

 

Next Steps 

 

1 – Review this v2 draft 

2 – Call to discuss or send along feedback in an email 

3 – If needed create a module list v3 

3 – Place final module list in a SOW with a timeframe  

4 – Mock up a few modules for review to make sure we‟re on the right track 

 

 

 

 

 

 

 

Questions 

Email Anna Yeaman at anna@stylecampaign.com  

StyleCampaign     /    Los Angeles    /    tel: 818-762-8737    /    @stylecampaign    

http://www.stylecampaign.com/
http://twitter.com/stylecampaign

