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Proposed module list v2 

 

Below is our module list draft v2, totaling 31 modules. Please note that the 

header combinations are not yet final, you can view some options here: 

http://stylecampaign.com/mobile/Irvine/ICO/navi.jpg  

 

 

1.         Header with one logo and multiple tab navigation 

2.         Header with one logo and navigation below 

3.         Header with two logos 

4.         Grid: comprised of three modules 
 

5.         Header image 1 (Hero with copy and CTA) 
 

6.         Header image 2 (Background image with live text) 
 

7.         Header image 3 (Hero image with text intersecting) 
 

8.         2 column image top text below  

9.         Tall 50/50 split   

10. Regular 50/50 split  

11. 60/40 split   

12. Notification  

13. Thumbnail 

14. Two column list with image 

15. Two column list with text only 

http://stylecampaign.com/mobile/Irvine/ICO/navi.jpg
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16. Four column 

17. Three column 

18. Primary messaging with title, body and CTA 

19. Bullets list 2 column 

20. Features table  

21. Quote or tweet 

22. Two button action bar 

23. One button action bar 

24. RSVP 

25. Broker feature 

26. Catch-all image banner 

27. Social icons         

28. Footer ICO logo with slogan 

29. Footer legal 
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Proposed modules detail v2 
 

Below is our first draft for the proposed modules in more detail. 

 

 

 

 

1 - Header with one logo and multiple tab navigation  

 

Descriptive pre-header text and online link 

 

 Logo (image)                                                             navi   navi   navi  
 

 

 

 

As seen here: 
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2 - Header with one logo and navigation below 

 

Descriptive pre-header text and online link 

 

Logo 

 

Navigation below 

 

 

As seen here: 
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3 - Header with two logos and multiple tab navigation  

 

Descriptive pre-header text and online link 

 

 ICO + Sub-brand logos                                           navi   navi   navi  
 

 

As seen here: 
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4 – Grid (3 modules - 1, 2 and 3 blocks - that can be combined in 

various ways) 
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As seen here: 

 

 

As seen here: 
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As seen here: 
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As seen here: 
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As seen here (2, 1, and 2): 
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As seen here (1, and 3): 
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Multiple layout options: 

 

 

Top left: Image background with live button overlay 

Top right: Solid color background image top and live text below  

Bottom left: All image (this one shows a video icon) 

Bottom middle: Image frame with text center (could be all text) 

Bottom right: Solid colors all live text. 

 

With the red module, could switch out the color and logo for sub-brands. There 

are three modules with six blocks total; would need to decide treatment of each. 
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Could also use the grid for showing properties various brokers have leased. One 

above would be a background image of the property with broker image 

incorporated. Live text could list the property and broker name. 

 

Unlike the web we can‟t rely on rollover states in Outlook for more information. 
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5 – Header image one (Standalone image with text and CTA below) 

 

 

As seen here: 

 

 

 

 

Title text 
and body copy 

 
 

 

 

 

 

CTA 
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  And here: 

 

 

 



18 

 

 

 

Hero image can be full-bleed or cropped. Need to do some Gmail research into 

the preview pane before we know if full-bleed images are the way to proceed. 
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6 – Header image two (background image with live text overlay) 

 

 

 
Background image with live text overlay 

 

 

As seen here (centered): 

 

 

And here (left justified): 
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7 – Header image three (Standalone image with text intersecting and 

sub-branding worked in) 

 

As seen here with „The Plaza‟ in live text: 

 

 

 

 

 
 

 

 

 

 

Title text 
Body copy 

 

CTA 
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What we did for retail with sub-branding under hero image: 

 

 

 

How it is in the redesign below header with ICO logo: 
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8 – Two column image & text (Tours / brokers/ video / articles) 

 

  

 

text 

 

text 

 

 

As seen in: 
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2 columns used for property tiles: 
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9 –Tall 50/50 split (image left and text right or reverse) 

 

 

 
 
 
 

 
 
 

 
 

Title Text 
 

 

 

As seen here: 
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And here: 

 

 

 

The text can be a short big title only as seen above with „DIVE IN‟ so it‟s more of 

a hero. 
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10 – Regular 50/50 split (image left and text right) 

 

 
 
 
 

 
 
 

Title, body copy and CTA. 
 

 

 

As seen here: 
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And here with copy left: 

 

 

 

 



29 
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 11 – 60/40 split (text left and image right) 

 

 
 
 

Title, body copy and 
CTA. 

 

 
 
 
 

 

 

As seen here: 
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12 – Notification (broker sig, Contact, listing, article) 

 

 

 

Broker feature/ sig or listing: 

 

 

Title text 
& body copy (optional button) 
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Broker avatar overlaid map or property image with contact icons below (could 

lose big image top also): 

 

 

 

 

 

 



33 

 

Announcement or sub-branding logo up top: 
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13 – Thumbnail: Availabilities, news or broker  

 

 

 

 

As seen here: 

 

 

 

Title text 
Body copy and CTA 
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Can also be used to list featured multiple brokers: 
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14 - Two column list with image (Featured brokers / Listings) 

 

  

  

 

 

As seen in: 

 

 

 

 

 

 

 

 

 

Title text 
& body copy 

 

Title text 
& body copy 

 

Title text 
& body copy 

 

Title text 
& body copy 
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15 - Two column list text only (Featured brokers / Listings) 

 

  

  

 

As seen in: 

 

 

 

In place of: 

 

Title text 
& body copy 

 

Title text 
& body copy 

 

Title text 
& body copy 

 

Title text 
& body copy 
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16 – 4 column image & text (Brokers if there‟s quite a few)  

 

    

 
 

Text 
 

 
 

Text 
 

 
 

Text 
 

 
 

Text 
 

 

 

As seen in: 
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17 – 3 column image & text  

 

 

 

 

 

  

 

text 

 

text 

 

text 

 

 

As seen: 
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As seen in: 

 

And: 
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18 – Primary messaging with body copy and CTA and 1 column 

bullets  

 

 

 
 
 

Heading, body copy and button and bullets 
 

 

 

 

 

 

And: 

 

 

 

CTA 
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19 – Bullets feature list two columns 

 

 

 
 
 

Heading, body copy and 2-col bullets 
 
 
 

 Bullets 

 Bullets 

 Bullet   
 

 

 

 

Two column bullets to list features: 
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20 – Table to list features 

 

 

 

As seen in: 

 

 

 

Feature table 
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21 – Quote or Tweet  

 

 

 

As seen on the site:

 

 

 

Can be used for tweets also by replacing “ image with Twitter Bird icon: 

 

“Quote” 
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22 – Two button action bar  

 

 

 

 

 

Two button action bars for broker contacts: 

 

 

 

CTA CTA 
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23 – Big one button action bar (e.g. contact)  

 

 

 

 

As seen in: 

 

 

 

 

 

CTA 
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And  

 

 

And: 
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24 – RSVP  

 

Various options, as seen in: 
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25 – Broker feature  
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26 – Catch-all fluid image banner 

 

 

Image 

        

 

 
As seen in: 
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27 – Social icons 

 

 

 

        

 

 

 

 

As seen in email (left) and new site (right): 
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28 – ICO logo and footer slogan (live text) 

 

 

 

 

As seen on the site: 

 

 

 

Can be either live text or multi-purpose image banner. Below also uses live text 

but an image banner may cover more use-cases. 

 

 

 

 
 

 

 

 

 

 

 

 

 

ICO logo and slogan 
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29 – Footer legal  

 

 

 

 

As seen on the site: 

 

 

 

 

 

 

 

 

 

 

Footer 
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Parent and sub-branding notes  
 

 

ICO logo is always up top in the header; sub-brand logo is bigger with a hero 

image and dark grey navigation bar in-between. That won‟t always be the case 

with email; we won‟t always have the luxury of that much vertical space 

separating the two logos.  
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ICO logo drops to Sunwave mark when on tablet and mobile.  
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ICO SunWave logo mark, with property in live text next to it. Elegant way to deal 

with it for different regions or individual buildings but not so great for Kinetic etc.  

 

 

 

 

 

ICO logo repeated at bottom to reinforce parent brand. 
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In most cases just the one accent color is changed to match the sub-brand, seen 

in CTA buttons, icons and photographic elements. Here‟s the Ready Now Offices 

blue seen in the back slashes around titles and incorporated into the artwork: 

 

 

 

Mostly the redesigned site sticks with the Irvine Company neutral grey‟s and 

white for background colors. Though you can use the primary color in the 

background as seen below with Vine green, to boost the sub-brands presence. 



66 

 

 

 

 

I see it falling into three buckets with number one being the most common: 

 

1: Change the primary color in accents like buttons, icons and photos etc. e.g. 

Kinetic = yellow, Commons = orange and Vine = green etc. 

2: Change the grey background color to match primary color 

3: Work in a secondary child brand color to make the branding more distinctive. 

 

In my experience the more leeway you give here the more the branding can slide 

as people take creative license. Sticking to one color keeps everyone in check. 
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Typography 

 

ICO typography is used throughout the sub-brand pages, which ties it to the 

parent brand. Typefaces used are Adobe Caslon Pro and Trade Gothic, both can 

be licensed from MyFonts.com for use in email.  

 

Web fonts may not be worthwhile though, as most of your audience opens email 

in Outlook and Webmail which do not support web fonts. Although it varies by 

region, you average ~25% support for web fonts.  

 

Web fonts can add to weight to the file size slowing down load times and 

impacting user experience. The web font code also adds to the code complexity 

making it more difficult to manage. Therefore unless you have the audience to 

justify it our recommendation is to skip web fonts and use standard fonts. 

 

Proposed alternative for Caslon is either Georgia or Times New Roman.  

 

 

Here’s a side-by-side comparison with Georgia. 

http://typecast.com/stylecampaign/share/f0753911292dcc2c78333a242a320e988c39eafeq
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Here’s a side-by-side comparison with Times New Roman 

 

Overall I think that Times New Roman is a closer match to Caslon. The other 

typeface Trade Gothic is a grotesque sans-serif, so Helvetica would work. 

 

 

See animated Gif online 

http://typecast.com/stylecampaign/share/b88ea10629f088394e5a8d8b91ac26f5fff52c47kDc
http://stylecampaign.com/mobile/Irvine/ICO/type-options.gif
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Pricing 

We charge a flat rate of $500 (US) per responsive module. While some modules 

may be more complex than others, we figure it all evens out in the end.  

The number of modules varies from client to client, but typically they start at ten 

and fall between 10 – 20. The largest we‟ve done in one round is 33. You can set 

a module budget upfront, or we can go a few rounds with the module list and see 

where we end up. Ultimately a flat rate per module puts the budget in your 

hands. 

 

$500 per responsive module:  

Based off of this assessment, we are estimating 29 – 33 modules: cost of 

$14,500 – $16,500. 

The module price includes project management and documentation, design, 

coding and QA. 

 

Deliverable 

One „Master‟ HTML file, along with any supporting image assets. QA is carried 

out on real devices in our lab, we also send along a Litmus preview. 

 

 

Questions 

Email Anna Yeaman at anna@stylecampaign.com  

StyleCampaign     /    Los Angeles    /    tel: 818-762-8737    /    @stylecampaign    

http://www.stylecampaign.com/
http://twitter.com/stylecampaign

